
Linton

Tweed When I was in the fashion business, each new season would start 
with a trip to Premier Vision in Paris. This international fabric fair 
is where the world’s top fabric producers present their latest 
collections to designers, brands, retailers and manufacturers, and 
where I first discovered the distinctive weaves of Linton Tweed.
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Linton’s business in America grew considerably 
on the back of this partnership, with Americans 
keen to reproduce the styles showcased 
by the Parisian couture houses. From the 
1930s through to the 1950s, William’s daughter 
Agnes frequently travelled first class across 
the Atlantic, her bags packed with samples 
from the Linton fabric collections, to show 
to privileged US customers. 

However, by the late 1960s, Linton’s business 
began to suffer. They were competing against 
hundreds of mills across Scotland and 
Yorkshire, all producing 100% woollen cloth, 
and the larger firms were able to offer more 
competitive prices. Then, at a time when the 
vast majority of Linton’s product was being 

reputation for great quality, while introducing 
the new, more innovative fabric collections. 
Trips to Japan, the US and Canada brought in 
new customers, and agents were appointed in 
Japan and London. The new collections were 
also well received by the Paris fashion houses, 
who were themselves looking to diversify with 
new ready-to-wear collections. 

The textured fabrics Linton are known for 
today are composed from a myriad of fibres: 
wool, silk, mohair, cotton, viscose, polyester, 
polyamide, lurex, acrylic, polyurethane. Fancy 
yarns with flags, sequins, pom-poms and 
more are sourced from around the world, 
with yarns twisted together to add exclusivity 
to their designs.

The Carlisle-based business was founded in 
1912 by William Linton. Sourcing wool from farms 
in the nearby Lake District, William sold his 
woven fabrics as quality woollen suit lengths. 
By the 1920s, Linton was almost unique among 
tweedmakers in producing brilliantly coloured 
tweeds from brightly dyed yarns, which suited 
the tastes of the more fashionable women 
of the time. He became great friends with 
Captain Edward Molyneux, an English fashion 
designer with a very successful salon in Paris, 
who introduced Linton to Coco Chanel; the 
relationship between Linton Tweeds and 
couture fashion was forged from there. 

The in-house design team, now headed up 
by Irene Steele, continues to create two 
large collections each year: Spring/Summer 
and Autumn/Winter. From these collections, 
fashion houses will place their orders, with 
some further developments allowed for key 
customers. Small samples of new fabrics are 
woven on a modern machine for customer 
approval prior to production. Stock lines 
are produced for smaller brands and online 
customers, which may be taken from the 
collection or produced from waste yarns.

Today, the factory has 14 looms and its own 
dye house. The looms are similar to those  
used by other commercial weaving mills - 
however, the difference is in the speed that 

they can run at. The fancier yarns need to be 
treated carefully; if the looms are run too fast, 
these yarns will snap. A highly skilled team work 
around these special requirements to weave 
around 120,000 metres of fabric every year.

Over 100 years since the Linton brand was  
born, the company continues to update and 
evolve. While their international trade and 
collaboration with fashion design customers 
continue to thrive, Linton’s next plans are  
to increase their offering to the home sewing 
market, with an improved online platform. Their 
large range of tweeds and yarns can now be 
purchased for individual use from their website: 

lintontweeds.com

exported to the US, union difficulties brought 
about the closure of many of their 7th Avenue 
customers. Although the prestigious Parisian 
couture house orders continued, these were 
not going to be lucrative enough to keep the 
company afloat.

In 1969, Leslie Walker, who had joined Linton
in 1963 as a Manager and Designer, was 
appointed Managing Director. His vision for 
the future was to make Linton unique. He 
introduced exotic yarns with mixed fibres, buying 
specialist machinery to produce exclusive ‘fancy’ 
yarns in house. He extended the colour ranges 
by introducing yarn dyeing, and redesigned 
the traditional piece-dyed fabrics, reducing 
their weight. Crucially, he maintained Linton’s 
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